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4 Color 1x 3x 6x 9x 12x
Page  $9,110  $8,630  $7,870  $7,520  $6,820 
2⁄3 page  $7,730  $7,310  $6,715  $6,415  $5,865 
1⁄2 page island  $7,030  $6,735  $6,160  $5,930  $5,450 
1⁄2 page horiz.  $6,820  $6,520  $5,950  $5,520  $5,240 
1⁄3 page  $5,535  $5,280  $4,910  $4,720  $4,370 
1⁄4 page  $4,775  $4,570  $4,265  $4,130  $3,850 
1⁄6 page  $3,810  $3,620  $3,405  $3,320  $3,175 
1⁄2  page spread  $12,680  $11,700  $10,690  $10,200  $9,790 
2 page spread  $17,900  $16,045  $14,550  $13,860  $12,495 

2 Color 1x 3x 6x 9x 12x
Page  $8,010  $7,530  $6,770  $6,420  $5,720 
2⁄3 page  $6,630  $6,210  $5,615  $5,315  $4,765 
1⁄2 page island  $5,930  $5,635  $5,060  $4,830  $4,350 
1⁄2 page horiz.  $5,720  $5,420  $4,850  $4,420  $4,140 
1⁄3 page  $4,435  $4,180  $3,810  $3,620  $3,270 
1⁄4 page  $3,675  $3,470  $3,165  $3,030  $2,750 
1⁄6 page  $2,710  $2,520  $2,305  $2,220  $2,075 
1⁄2  page spread  $8,790  $8,375  $8,115  $7,690  $6,810 
2 page spread  $14,910  $13,945  $12,450  $11,760  $10,395 

Black & White 1x 3x 6x 9x 12x
Page  $7,210  $6,730  $5,970  $5,620  $4,920 
2⁄3 page  $5,830  $5,410  $4,815  $4,515  $3,965 
1⁄2 page island  $5,130  $4,835  $4,260  $4,030  $3,550 
1⁄2 page horiz.  $4,920  $4,620  $4,050  $3,620  $3,340 
1⁄3 page  $3,635  $3,380  $3,010  $2,820  $2,470 
1⁄4 page  $2,875  $2,670  $2,365  $2,230  $1,950 
1⁄6 page  $1,910  $1,720  $1,505  $1,420  $1,275 
1⁄2 page spread  $9,250  $8,925  $7,315  $6,890  $6,410 
2 page spread  $14,110  $13,145  $11,650  $10,960  $9,595 

Bleed space and color 10% additional.
Special or matched colors (other than metallic): Earned rate plus $990.
Metallic color: Earned rate plus $1,275.
2-page spread, matched color: Earned rate plus $1,825.
2-page spread, metallic color: Earned rate plus $2,025.

E-MAIL BLAST� $2,450

Covers* 1x 3x 6x
Cover II  $13,515  $12,845  $12,200 
Cover III  $12,485  $11,860  $11,270 
Cover IV  $14,310  $13,595  $12,935 

*Not subject to cancellation; 4 color and bleed included

Inserts Supplied (not subject to cancellation)

Consult publisher for insert and binding rates.

Planner Hot Line  
Direct Response Cards 1x 2x 3x

Black & White $2,420 $2,270 $2,080
AAAA Color $3,180 $3,030 $2,840
4 Color $3,630 $3,480 $3,290

	 ●  �SCHEDULE	 ISSUE	 CLOSING DATE
Winter	 February/March	 January 5 
Spring	 April/May	 March 2 
Summer	 August/September	 July 6 
Fall	 October/November	 September 3

● �NON-ADVERTISERS: Add $350 per insertion.
● �PRINTED OFFSET — �Trim size: 5 1⁄2” x 3 1⁄2”

Copy area: 5 1⁄4” x 3 1⁄4”
● �See Advertising Material Requirements

Mechanical Requirements (Printed Offset, 15O Line Screen)

Bleed page size. . . . . . . . . . . . .             8 3⁄8”  x  11 1⁄8”
Trim size . . . . . . . . . . . . . . . . . .                  8 1⁄8”  x  10 7⁄8”
Full page. . . . . . . . . . . . . . . . . .                  7 1⁄4”  x  10”
2⁄3 page. . . . . . . . . . . . . . . . . . .                   4 5⁄8”  x  10”
1⁄2 page island . . . . . . . . . . . . . .              4 5⁄8”  x  7 3⁄8”
1⁄2 page horizontal. . . . . . . . . . . .            7 1⁄4”  x  4 7⁄8”
1⁄3 page vertical . . . . . . . . . . . . .             2 1⁄8”  x  10”
1⁄3 page square. . . . . . . . . . . . . .              4 5⁄8”  x  4 7⁄8”
1⁄4 page. . . . . . . . . . . . . . . . . . .                   3 3⁄8”  x  4 7⁄8”
1⁄6 page. . . . . . . . . . . . . . . . . . .                   2 1⁄8”  x  4 7⁄8”
2 page spread bleed. . . . . . . . .         16 1⁄2”  x  11 1⁄8”
2 page spread trim. . . . . . . . . .          16 1⁄4”  x  10 7⁄8”
2 page spread non-bleed. . . . . .      �15 1⁄4”  x  10” (gutter bleed only)
1⁄2 page spread bleed . . . . . . . .        16 1⁄2”  x  5 9⁄16”
1⁄2 page spread trim . . . . . . . . .         16 1⁄4”  x  5 7⁄16”
1⁄2 page spread non-bleed. . . . .     �15 1⁄4”  x  4 7⁄8” (gutter bleed only)
Live matter should be kept at least 1⁄2” from trim size
ADDITIONAL CHARGES: Advertisers will be billed for any modifica-
tions or additional work involved to complete preparation of an ad.
NO ADVERTISING MATERIAL WILL BE RETURNED  
WITHOUT APPROVAL OF THE PUBLISHER

Advertising Material Requirements

Advertisers or their agencies supplying advertising material to  
the magazine must send those materials in electronic/digital 
PDF format.
● �Preferred Press Quality PDF/X-4:2008 (300 ppi high-resolution) 

We also accept Press Quality PDF/X-1a:2001 files.
● Native files (Macintosh platform only)

● InDesign CS4
● Illustrator CS4
● Photoshop CS4

NOTE: �When submitting native files make sure to include all 300 ppi 
high-resolution photos, logos, and the Macintosh-compatible 
fonts that are used with the document. Also include a color 
hard copy and/or a low-resolution PDF file.

Transfer Media

For PDF files, 20MB or under, e-mail to cccartdirector@att.
net.  Please indicate the publication and month the ad will be 
running in the body copy of the e-mail. For larger files e-mail 
cccartdirector@att.net to request FTP instructions.
If you have any questions about mechanical requirements, 
please contact our Creative Director at 561-989-0600, ext 112.

Shipping Instructions

All advertising material should be addressed to:
ASSOCIATION CONVENTIONS & FACILITIES
Advertising Production Department
2700 North Military Trail, Suite 120 
Boca Raton, FL 33431-6394

Frequency & Closing Dates

Published bi-monthly. No cancellations accepted after published 
closing date.

T H E  S O U R C E  F O R  A S S O C I A T I O N  M E E T I N G  P L A N N I N G  M A N A G E M E N T
ASSOCIATION

CONVENTIONS & FACILITIES



Circulation 

Circulation by name and title to key industry decision-makers who 
have the responsibility of planning and staging corporate meet-
ings, conferences, conventions and incentive travel programs.

Discounts, Terms & Commissions

Advertising must be inserted within one year of the first insertion 
to earn frequency discounts. Rates are based on total number of 
insertions or issues used. Multiple units of space in one issue 
may be used to earn frequency discounts: 2-page spreads are 
counted as two units for purposes of determining frequency. 
Unfilled contracts incur a short rate to the next higher earned 
rate. Rate holder —‑ minimum rate holder is one-third page.
a) �Commission to recognized agencies —‑ 15% if invoice is 

paid within 30 days from date of invoice. Past due accounts 
charged interest.

b) �In the event the advertiser or agency shall fail to remit 
payment in full within 30 days from date of invoice, the 
publisher shall be entitled to recover its reasonable attorneys’ 
fees and all court costs incurred in the event litigation shall be 
necessary to collect the same.

c) �Placement of an order by an agency will signify the agreement 
by the agency to pay for all charges incurred, even if we are 
requested to bill advertiser, or another, directly. Any statements 
or claims to the contrary in any order or correspondence 
are and will be specifically rejected. In the event payment 
is not remitted in full within 30 days of the invoice date: 1) 
interest on all unpaid balances will accrue at the rate of 11⁄2% 
per month, or where said rate is in excess of the maximum 
legal rate of interest, at the maximum legal rate; and 2) the 
publisher shall be entitled to recover its reasonable attorneys’ 
fees and court costs, if any incurred in the collection of any 
unpaid balances, whether suit be brought or not.

Merchandising Services

●  �ONLINE READER RESPONSE SYSTEM —
Every issue of ASSOCIATION CONVENTIONS & FACILITIES 
magazine offers a free reader service page, DirectConnect, with 
every advertisement keyed to stimulate reader response.

● �WEB SITE EXPOSURE —	

Advertisers in ASSOCIATION CONVENTIONS & FACILITIES who, 
at the discretion of the Publisher, meet minimum frequency 
requirements, will receive added value by having their 
advertisement placed on the Web site: 
www.themeetingmagazines.com. These ads are hyperlinked to 
immediately move online visitors to advertisers’ Web sites.

●  �Special Show Merchandising
●  �Mailing Lists

Can be selected from ASSOCIATION CONVENTIONS & 
FACILITIES’ circulation by job title or type of organization, state 
and zip code.

	 Non-advertisers	 $195/M
	 Advertisers	 $155/M
●  �Reprints

Our complete printing facilities are available. Ask for a quote on 
your reprint requirements.

Classified Rates

Separate classified advertising rate card is available upon  
request from Publisher:

ASSOCIATION CONVENTIONS & FACILITIES
2700 North Military Trail, Suite 120
Boca Raton, FL 33431-6394

General Conditions 

a)	� The advertiser and agency, each represents that it is fully 
authorized to publish the contents and subject matter contained 
in its advertisement, including names and/or pictures of living 
persons, copyrighted material, and any testimonials contained in 
any advertisement. 
 
In consideration of the publisher’s acceptance of such 
advertisements for publication, the agency and the advertiser will 
indemnify and save harmless the publisher against all liability, 
loss, damage and expense of any nature, including attorneys’ 
fees, arising out of the copying, printing or publishing of its 
advertisement resulting from any claims or suits for, including, 
without limitation, libel, violations or rights of privacy and of 
publicity, intentional infliction of emotional distress, plagiarism, 
unfair competition, and copyright and/or trademark infringement.

b)	� Conditions, except rates, are subject to change by publisher 
without notice.

c)	� All contents of advertisements are subject to publisher’s 
approval. The publisher has the right to cancel or reject any 
advertisement, insertion order or space reservation at any time 
if for any reason the publisher deems the advertisement to be 
unacceptable.

d)	� Positioning of advertisements is at the discretion of the publisher 
except where an arrangement for specific position is contracted 
for.

e)	� Publisher shall not be liable for errors in key numbers, 
advertisers’ index or reader service numbers.

f)	� Cancellations or changes in orders may not be made by 
the advertiser or its agency after the closing date. All such 
cancellations must be in writing.

g)	� All insertion orders are accepted subject to the terms and 
conditions of the current rate card. Publisher reserves the right 
to change rates upon notice. Advertisers under contract will be 
protected at present rates for 90 days from date of notice.

h)	� Publisher assumes no liability for failure to print any advertisement. 
If an error appears in the published advertisement, the only remedy 
will be a make-good advertisement. The publisher is not liable 
under any circumstances for damages (including consequential 
damages) as a result of the failure to print any advertisement, or of 
the appearance of any errors in any advertisement published.

i)	� No conditions other than those set forth in the rate card shall be 
binding unless specifically agreed to in writing by the publisher. 
Publisher will not be bound by conditions printed or appearing 
on order blanks or copy instructions submitted by or on behalf of 
the advertiser when such condition conflicts with any provisions 
contained within the current rate card.

j)	� Publisher is not liable for delays in delivery and/or non-delivery 
in the event of fire, flood, accidents, acts of God, action by 
any government or quasi-government entity, insurrection, riot, 
explosion, strikes whether legal or illegal, labor or material 
shortage, embargo, transportation interruption of any kind, work 
slow-down, or any condition beyond the control of the publisher 
affecting production or delivery in any manner.

k)	� The publisher has the right to add the word “advertisement” to 
any ad which creates the illusion that it is editorial matter.

l)	� Failure to make insertion orders correspond in price or otherwise 
to the current rate schedule will be regarded as a clerical error 
and changes will be made by the publication and charged for, 
upon the terms of the schedule in force without further notice.

m)	�It is the responsibility of the advertiser and its agency to be sure 
that all advertising complies with the U.S. postal regulations and 
other applicable Federal and State laws and regulations.
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